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BEACON MEMBERS WIN!
Each month the Beacon holds a random drawing among its members to 

give away valuable prizes provided by area businesses. Become a member for 
a year, support the Beacon, and join the fun! This month’s winners are:

Blackwater Junct. Rest. Breakfast for Two Bill and Beth Chamberlin
Bowie’s Market Breakfast for Two Wayne and Sally Nicoll
Handknits By Judy Handknit Scarf Ken and Nancy Tripp
Jake’s Market in Andover $10 Cash Card Steve and Lynsey Perkins
Mackenna’s Restaurant $10 Gift Certifi cate Mike Vercellotti & Nancy Witherspoon
Andover Service Club Cookbook Karen and Don Gross

Winners – contact the Beacon at 735-5331 to collect your prize.Winners – contact the Beacon at 735-5331 to collect your prize.
Prizes not redeemable for cash.

Next Month’s Beacon…
…should be in mailboxes on Friday, 
Feb. 3. Please get all ads, articles, 
etc. to us by Sunday, Jan. 15Sunday, Jan. 15 at the 
latest. And earlier is always better!

Are there 300300 
households in 
Andover that 

value 
the Beacon? 
Please help 
us reach our 

goal!
Households 

donating so far 
in Year Two: 
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nizations are invited to march along be-
hind or to simply come and enjoy the 
silly spectacle.”

It’s a good bit of silly fun, but it’s in 
support of a very serious and very im-
portant goal – to put a fi rm, sustainable 
fi nancial foundation under the Beacon. 

If you haven’t already done your part 
in that cause, now is defi nitely the time. 
Please use the form on page three and 
contribute as generously as you can.

For more information about the 
Beacon or if you have questions, visit 
our Web site at AndoverBeacon.com, e-
mail us at Info@AndoverBeacon.com, 
call us at 735-6099, or write us at PO 
Box 149, Andover 03216.

Beacon Bits
It’s the time of year when we’re all 

thinking about 2006, the shiny new 
year we’ve been given, and how we’re 
going to spend it. Like the rest of us, the 
Beacon has goals and dreams it needs 
to focus on in 2006. Here are a few of 
the most important ones.

Goal #1: Build a fi rm, sustainable 
fi nancial foundation. Getting to 300 
members will get us to break-even ev-
ery month, a critical milestone we have 
yet to reach. Beyond that milestone, 
adding more members and more adver-
tisers will start erasing the “hole” in our 
fi nances that over a year of month-to-
month losses has created.

Here’s how you can help us reach 
this vitally important goal:

• If you aren’t a Beacon member, 
become one today! There’s a form on 
page three that makes it easy. If you’re 
not sure whether you’re already a mem-
ber or not, call me at 735-6099 and I’ll 
look it up for you.

• Give the gift of the Beacon to 
friends and family who live out of 
town. Whether you give a gift subscrip-
tion or a Beacon t-shirt (available at the 
Andover Service Club’s Thrift Shop), 
they’ll really enjoy it.

• If you have a business, consider an 
ad in the Beacon or consider sponsor-
ing a page of the Beacon. Details are on 
our Web site at AndoverBeacon.com, or 
call me at 735-6099.

• Talk to your friends and neighbors 
and ask them to support the Beacon. 
There’s nothing more important you 
can do for the Beacon in the long term 
than to help other people realize that it’s 
worth supporting.

To help reach our important fi nancial 
goals for this year, we’re considering:

• Bumper stickers or pins so Bea-
con members can show their support 
and thereby encourage others.

• A neighborhood canvassing cam-
paign to get neighbors encouraging 
neighbors to support the Beacon.

Goal #2: Continue to involve more 
volunteers in publishing the Beacon. 
We know from experience that the few-
er volunteers involved in publishing the 
Beacon, the less likely it is to continue 
publishing. This is a simple reality that 
we can never ignore.

Volunteering for the Beacon must be 
easy and enjoyable for everyone. Our 
philosophy is “Do something you enjoy, 
and do it when it’s convenient for you.” 
We don’t ask our volunteers to make 
big commitments, and we work hard to 
match each volunteer to a job they enjoy.

New volunteer positions we’d espe-
cially like to fi ll this year include:

• Help with production, especially 
preparing ads or photos for print. This 
is a great opportunity to learn some 
new skills on your computer.

• Help managing the fl ood of ar-
ticles and photos we receive every 
month. Keeping track of what’s where 

is an exciting challenge.
• More Beacon “guides,” volunteers 

who help other people in the commu-
nity get organized and motivated to cre-
ate the articles and photos the Beacon 
needs every month. We especially need 
Beacon Guides in the following areas 
– Town News; Andover Town Govern-
ment; People and Events; Proctor Acad-
emy; Merrimack Valley High School

• More writers who enjoy writing 
about town news and town government.

• Someone to coordinate the activi-
ties of all our volunteers and help fi nd 
new volunteers.

• An Events Coordinator to help with 
the Beacon’s involvement in various 
community activites like the Fourth of 
July, or like the new ideas listed below.

• An ad sales manager to oversee 
sales and production of the ads in the 
Beacon.

Goal #3: Find ways to give more 
back to the community while advanc-
ing our fi rst two goals. There are many 
community activities that the Beacon 
could help make happen and that would, 
at the same time, help the Beacon reach 
its fi nancial and/or volunteering goals. 

Here are some of the ideas we’d like 
to explore:

• Should we help organize block 
parties around Andover as a way to 
build community and as an opportunity 
to raise funds for the Beacon?

• Should we organize informal 
classes to help our volunteers and oth-
ers in the community learn new skills 
(especially skills that they can use at the 
Beacon)? Would a class on using your 
digital camera be well received? Or 
how about one on community outreach 
and publicity for local organizations? 
Or one on designing ads and fl yers?

• Should we organize a kids and 
grown-ups town game night to benefi t 
the Beacon? Board games, card games, 
party games – all good reasons to spend 
an evening away from the TV.
2006 Will Be A Great Year

2006 will be the year we get the 
Beacon on a fi rm fi nancial footing – we 
simply have no choice in the matter. 
Like every other year, it will be a year 
of fi nding more ways to make it easy 
and enjoyable for everyone to volunteer 
for the Beacon. And this year we’ll start 
exploring ways to give more back to the 
community while still advancing our fi -
nancial and volunteering goals.

It’s going to be a great year for the Bea-
con! Please join the fun and do all you can 
to help these dreams come true.

Regardless of the parking situation 
and the addition of a split rail fence 

between the East Andover Post Offi ce 
and Bowie’s Market, I sincerely hope 
that everyone will make the effort to 
support Bowie’s Market. I know that 
99.9% of us really enjoy having a store 
in town again.

Bruce and Chris Bowie have made a 
great effort despite the loss of their store 
in Bradford. Let’s show them that East 
Andover can be a great place to do busi-
ness by being “neighborly” and stop-
ping by. Our actions will speak much 
louder than any words. 

I hope you will join me in this effort. 
Jackie Adams

Shouldn’t we be able to pay our town 
taxes, license fees, registrations, etc. 

by credit card? If there is a fee associated 
with this it should be absorbed by the Town 
because this option would bring in more 
dollars in a timely fashion and the money 
is available immediately to the Town.

Don Varnum
[According to Town Administrator 

Mark Stetson, New Hampshire law allows 
a municipality to accept credit cards, but 
it is neither practical nor common prac-
tice for municipalities to absorb the fee 
– it would mess up budget calculations. 

A petition with 25 signatures of reg-
istered voters would put the credit card 
issue before Town Meeting for a vote.]
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Uncle Sam  from page 1


